Askham Bryan Website Analytics Report Summary – 2010 vs 2009

The Report has a comparison of March-Sept 2009, versus the same period in 2010. It shows the following brief points:

1. Nearly three times as many visits in 2010 (i.e. numbers of people hitting a site on a given day)

2. Over twice as many page views in 2010 (i.e. numbers of hits on pages)

3. Our most popular pages are the homepage, photos, news, fixtures and forum (note that there is a technical reason why these pages are reported as 0 hits in 2009 - I will explain)

4. Weeks typically show spikes in visits when new reports are added or emails are sent alerting users to new content

5. The majority of traffic is either direct hits (people going to bookmarks or typing in the URL) or referrals from search engines (e.g. Google search)

6. Internet Explorer is the most popular browser for viewing the site in, though its popularity is waning (I suspect because I no longer use it to check the site - hence the increased page views in Google Chrome). There is a reasonable amount of use through mobile browsers (e.g. Opera Mini)

